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* Increase brand awareness

* Humanize your brand

 Establish your brand as a leader




* Increase website traffic

* Generate leads/new business

* Boost sales




* Engage your visitors

 Learn about your consumers

* Targeted advertising




* OLD - OUTBOUND

Communication is one way
Customers are sought out
No value added

Rarely informative or
entertaining

* NEW - INBOUND

* Communication is interactive
e Customers come to you

* Value provided

e Entertains and informs




“People don’t care how much you know,
until they know how much you care.”

Allows you to express appreciation in a
personal way.

Sending greeting cards will differentiate you
& make you stand out from your
competition.

Social media gives you access to their
tastes/interests/photos and birthdays and
anniversaries.




General Social Media Statistics
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As of October 2022, there are

4.74 billion B
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Over the past 12 months, the number of active social

media users increased by 1 90 m i I I io n

indicating 4.2% annual growth, with 6 new average
users joining every single second

: ’

L4 More than 75%

’ ' of the eligible global population now
— uses social media

Note: This number excludes the populations who don't have access to certain networks. E i

9 iNn 10 internet users

use social media every month

Around the world, there are

5.07 billion

internet users, equating to almost

6 3 = 5% of the world's population

An average social media user uses

7.2 different

social platforms every month

The world today has

6.64 8 billion

smartphone users, meaning almost
83.07% of the world's population owns
a smartphone today
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A typical social media The world spends more than
user spends almost

2.5 hours 10 billion hours

every day using social media

on average every day
using social media

will drop below 15% in 2023

44%

of TikTok’s users will
be under 25 by 2023

II\ eMarketer predicts that the percentage of Facebook users under 2 5 yea rs

Engage with customers on social at scale

STATUS 3 REW Start today: https://statusbrew.com/




Demographic profiles and party identification of regular social media news
consumers in the U.S.

% of each social media site’s regularnews consumers who are ...

Facebook YouTube  Twitter Instagram Reddit TikTok Linkedin Snapchat
Men Bz S EElc-c 36 B c7 30 B c: 40
Women B Gc/ s HEN4s BEElc: 31 B c: 44 GO
Ages 18-29 B 23 27 B 43 B 24 B2 BEls2 B2s [ [GE
30-49 X B 40 Bl 38 37 B 47 B 34 Bl 32
50-64 B 22 B 22 B4 g3 I8 B2 B 20 |3
65+ g 14 i1 15 15 1 |2 E! 1
High school or less 41 37 25 33 26 42 18 50
Some college 31 35 31 36 33 40 24 35
College+ 28 28 43 30 41 17 57 14
White 60 46 51 36 54 38 45 31
Black 11 16 14 20 7 18 18 21
Hispanic 20 24 22 33 21 34 20 37
Asian* 5 10 9 7 15 8 13 7
Rep/Lean Rep 44 41 30 33 23 32 41 32
Dem/Lean Dem 52 54 67 62 74 63 54 61
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Nearly a third of Americans regularly get news on
Facebook

& of S, adults who ...
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Gl/Silent (Ages 75+) Personal direct mail letters, newspapers, magazines, TV, F2F, Event
Marketing

Baby Boomers (Ages 55-75) Direct mail letters, postcards, newspapers, magazines, TV, web, social media

Generation X (Ages 40-54) TV, radio, movie trailers, mobile, email, social media

Generation Y (ages 25-39) Mobile, email, web, social media

Generation Z (Ages 4-24) Social media, mobile, web




BEST TIMES TO POST ON
SOCIAL MEDIA

Monday-Friday from
morning until lunchtime

Wednesday at 3 p.m.
Thursday at 9-10 a.m.
Friday from 11 a.m.-noon

Monday, or anytime
before 6:00 p.m.
including weekends

Evenings and weekends

THECLOSE.COM

QOO HD




Facebook Global Engagement sproutsocial
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Instagram Global Engagement sproutsocial
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Twitter Global Engagement sproutsocial

por JIEERNNER
s JENEENEEENS
wed JENEENEEREN
s SNNENERENEE
. SEEERRNEEN
]
INEEE

2 1 2 3 4 5 6 7 8 91017121 2 3 4 5 6 7 8 9 101
AM PM

Sat

Sun

Lowest Engagement Highest Engagement




TikTok Global Engagement sproutsocial
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LinkedIn Global Engagement sproutsocial

ARERERERE
INENEENEEEER
e EREREREREREN
AEEEERAREER
AERERRER
Sat
Sun

2 1 2 3 4 5 6 7 8 9101121 2 3 4 5 6 7 8 9 10 11
AM PM

Lowest Engagement Highest Engagement




TikTok




How it Works

* In short, TikTok is a mobile app that allows users to create and edit short
videos.

e After you get your account set up, you're taken to the “For You” feed which is
a curated news feed of videos based on your interests and interactions on the

app.




How it Works

* \Videos you like (or dislike), reactions, profile visits, saved
videos... all inform the TikTok algorithm of your interests
and subsequently fill up your “For You” feed.

* PRO TIP: Follow other local influencers in your market by searching

hashtags... these may include builders, local business, staging companies,
lighting, renovations, home improvement, designers



etting Up aTikTok Account

Getting Started Checklist

T u I el i Thee
Download the app ‘ App Store Google Play

Setup your account based on the screen shots
Find hashtags to follow related to Real Estate

Find accounts to follow based on your local market, niche, or highly shareable content

Start to curate your news feed by liking, saving, or saying “not interested”




etting Up aTikTok Account



etting Up aTikTok Account




tting Up aTikTok Account

Choose » casegory

Business

Waicome 10 pour Buciness
a Mepaperiessapest
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reating your first video

When you open the app, click the Plus sign at the bottom of the screen.

You can select from 15 seconds, 1 minute or 3 minute video length. We recommend short and sweet videos that
are either 15 seconds or 1 minute long.

You can also upload videos from your photo or video library on your phone.

Before recording, you can select from the features on the right hand side of your screen.
a. Flip
. Switch between front and back cameras on your phone
b. Speed
. Change the phayvoack spead of your video. Selecting 3x, for example, will play yvour recorded video back of
J fimes the speed.
. Bealty
i. The beauty filter fouches LR your Qppearance N yolr videos,
d. Filters
I. sirnilar o Instagrarm, the: filters allow you 1o apply different preset colors, brightness and conirast 1o your video,
e, Timer
I. This nifty feature dllows you fo go hands free and can be set at 3 or 10 seconds before the video will start 1o
record,




reating your first video

Try out Visual Effects
Q r‘ kes -,nur fidecs more cap thvating ar xaling

fsual Effects such as Green Scraeen, Shoke Effect, and Clone

Choose a Sound

a. Click the Sound lcon to search for sounds, browse Ists or choose from liklok recommendad music

D. You can also upload your own sounds, such as a voiceover of one of your isiings or redl estale [—-|_1'E'IZ
content

Ereate and caption your post
41 a1 bit of fext to WO D0st bBefore finalizr 10 WO vicleo,



reating your first video

Choose hashtags
4. select from common hashitags based on the content, Make sure 1o use a hashtag for the ciy and/or

neighborhood where you'd like 10 be betier known.

Select a cover image (thumbnail) for your video

Post to TikTok
a. Once yvou've posted to TikTok, download the video and upload 1o other platfonmns
INSICGQam.




Instagram




Setting Up A Free Business
Profile

« Within the app, find settings, then scroll down to
Switch to Business Account.

* Once you have a business account, you can add in pertinent
business information like available hours, business address or
a phone number.




o = N =

Switching Your Existing Acccunt

Go to your profile and tap

Tap Settings

Tap Account.

Tap Switch to Business Account.

We recommend that you connect your business account to a Facebook Page that
IS associated with your business. This will make it easier to use all of the features
available for businesses. At this time, only one Facebook Page can be connected
to your business account.

Add details such as your business or accounts's category and contact information.
Tap Done.




Customizing Your Profile

* Profile Image

« Username

* Bio

e Link

» Contact Info

» Instagram Highlights




Choosing your Insta-Style

Grid Layout

Color Palette

Post formatting

Hashtag Usage #dresses

Emoiji Usage #shoes

Logo/Avatar #fashion

L

Instagram Add-ons
1. Hyperlapse

2. Boomerang
3. Layout
4. IGTV




Reels
Strategies




Content ideas

« Camera shy? Point it at your subject. Show your product or
establishment, but remember to make a connection your
customers need to get to know you. You don’t have to be
perfect!

« Make humorous videos showing the funny side of your
business. Funny content created authentically is a great way to
keep viewers coming back for more while helping you stand out
among your peers.
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Marketing for Small Business

Internet Marketing Basics Sales Writing o

Details 0.5 CEUs Details 0.9 CEUs Details 1.2 CEUs Details 0.7 CEUs
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